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Jerusalem and a PhD from Columbia University, where his dissertation on the Chinese bureaucracy involved
work in the department of Sociology, the Graduate School of Business, and the East-Asian Institute. He is
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Human Resources at the Fisher College of Business, The Ohio State University, where he heads the
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Professor Shenkar has been a Senior Fellow at the University of Cambridge, and has taught at the Chinese
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Relations, Journal of International Business studies, Strategic Management Journal, and Harvard Business
Review, among many others. His books include Organization and Management in China 1979-1990 (M.E.
Sharpe), International Business in China (Routledge, w. L. Kelley), Global Perspectives on Human Resource
Management(Prentice-Hall), The Handbook of International Management Research (University of Michigan
Press, with B.J. Punnett), International Business (Wiley; Sage -2nd edition- with Yadong LLuo), the Handbook
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been translated into twelve languages, and the forthcoming Copycats: how smart companies use imitation to
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and is a past Vice President and Fellow of the Academy of International Business.



